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nZEB

1. EXECUTIVE SUMMARY

Homeowners, students, reaistate developers, producers and retailers of building materials and
equipment, DIY stores, public owners, financial institutiqragse key actors for stimulating demand

for energyrelated skills. nZEB Ready projextdressesthese actorsby helping themto better
understand the nZEB concept and to change their perspective on energy efficiency and sustainable
living. The main idea is to provide them with the information and/or support at each critical step in
the renovation decisiomaking proces through tailored educational and awareness raising events.

This particulaone set of actvitesa 9 EG Sy aA @S I ¢ NBySaa OF YLI A3Iy F2N
RSRAOFIGSR (G2 GKS SYyR dzASNER Ay 2NRSNJ G2 adzJ)2 NI
puts the citizens at its core and where citizens take ownership of the energy transition, benefit from

new technologies to reduce their bills, participate actively in the market, and where vulnerable
consumers are protected. End users will participate in infaiomal and awareness raising events and

as a result, individuals will gain a better understanding about the benefits of energy renovation or

nZEBs and will be encouraged to implement energy efficient measures in their households or change

their energy congmption behaviour.

The report begins with an introductory section addressing the identified problem we are trying to

solvec lack of awareness and knowledge (low level) on nZEB of the end users (homeowners, public
owners, and owners associations), followelly previous experience and key awareness raising
initiatives in partner countries. The core part of the document are the raising awareness events
performed in each country in order to raise awareness of the end users, namely workshops for
homeowners,pubd 2 6y SNESX 26yYSNBQ [aa20AldA2ya SO0 a o
with DIY stores. In order to reach out to the end users and to get their attention for the topic,
numerous nZEB info materials have been developed and presented withireort. Lessons learned

and key takeaways are presented in the last chapter.
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2. INTRODUCTION AND AIMS OF THE DOCUMENT

It is crucial to establish a permanent dialogue and create/strengthen structured synergy between
different administrativelevels (regions, cities, national governments), stakeholders (e.g. civil society,
communities, academia, industry and economy, {gmvernmental organizations) and tools to

achieve ambitious and common decarbonization goals and to better define the roleocatribution

2T GKS NBIA2yl fkf20!If t SOSt AY YIEGAZ2YI§ SYSNH®&
9dzNR LIS ya LI O1138¢ Lizia GKS OAGAT Sya FyR 0O2yadzys
energy transition, it is of utmost importae to have nZEB Ready target groups and stakeholders ready

to participate actively in the market. In order to have that desirable level of awareness among key
stakeholders and target groups, it is necessary to organizedasiyned campaigns which can

motivate people to reduce their energy use but also empower them to act and think in a sustainable

way. The typical homeowners need tadmade educational tools to guide them through the
construction/ renovation process and to initiate the nZEB approachirgthis in mind, the following

activities were undertaken.

l'a F FANRG OGAGAGEeSY SRdAzOF A2yt 62 Nloady/249a ¢KI @S
in order to raise awareness of the end users about the benefits of nZEBs as well as about the
importance of having the skilled and educated workforce that will build those buildings.

Second activity was dedicated to edsyunderstand videos that were promoted on the web and

social networks.

An innovative way of reaching out to users withinstkask T3.3 was through the nZEB technologies
providers (e.g. DIY stores, commercial centers, fairs and retailers). nZEB specialized info points within
these stores helped interested homeowners to become aware of deep renovation advantages and

they also gbthe opportunity to familiarize themselves with the materials and technologies that are

used for nZEB construction and renovation and which can be provided by this type of stores. These
activities raised awareness of both, the salesforce and of consumherst energy efficient products,

skilled professionals and about good practice in new nZEB construction and renovation.

In order to reach out to the end users and to get their attention for the topic, numerous nZEB info
materials have been developedanl 4 SY i SR Ay GKS OKFLIISNI dy%9. Ay:
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3. PREVIOUS EXPERIENCE AND KEY AWARENESS RAISING INITIATIVES IN PARTNE
COUNTRIES

3.1. BULGARIA

Despite the opportunities presented by the European Green Deal, the Renovation Wave and the
Recovery and Resilience Plan, Bulgaria still fails to speed up the introduction of nZEBs and deep energy
retrofits in the mainstream construction practice. Notabillge nZEB definition is still not in force
(expected in 2024), as the National Energy and Climate Plan (NECP) does not account for the
anticipated energy savings resulting from the gradual transition to nearly-EZeeogy Buildings
(nZEBs). The national iggTerm Renovation Strategies (LTRS) outlines ambitious renovation and
energysaving targets, yet practical means of securing public financing and attracting private
investments remain undefined.

Additionally, Bulgaria's national nZEB plan, set until 2028 not come even close to meeting its
objectives. The official nZEB working group at the Ministry of Regional Development and Public Works
(MRDPW) has struggled to secure tangible resources. Several factors, including Bulgaria's economic
situation and bhe prevalent use of wood, coal, and inexpensive electrical energy for heating, render
nZEB solutions seemingly unaffordable. Nevertheless, the broader benefits, including improved
health, comfort, substantial energy savings, and positive impacts on theygmsystem, economic,
environmental, and social aspects of sustainable buildings, should be considered. The construction
sector is welpositioned to address these needs, necessitating-avauation of the perception of
affordability.

Consideringthis stuation, several key issues should be addressed in communication efforts for
promotion of the nZEB concept, requirements and potential benefits:

Limited Market Demand: The limited awareness of the economic, health, and comfort
benefits of nZEBs hampers rkat demand. An extensive awareness campaign could boost
interest in NZEBs and subsequently drive the demand for specialized training.

EU Funding Initiatives: Ambitious projects focusing on highly eredfigjent new buildings

and renovations, funded by E&hd other public support programs, should be initiated.
Lobbying efforts at the national government level are crucial.

Industry Collaboration: Collaboration with material producers, distributors, construction
companies specializing in nZEBs, and otheavesit stakeholders is essential. Joint efforts,
including participation in nZEB fairs and organizing training courses, can enhance project
impact and outreach.

Lack of Information and Skills: Building experts lack adequate information about the skills and
knowledge required for nZEB projects. Development of a national nZEB design concept and
guidance, supported by professional chambers, is imperative.

Addressing these issues comprehensively and collaboratively is vital to advancing Bulgaria's
involvement inthe realm of energefficient buildings and stimulating the necessary demand

for specialized training and skills development in the country.

Even though the national level communication is practically-existentc evidenced by the fact that
there is abslutely no investment in communication support for the latest renovation support

www.nzebready.eu 6
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programme, even though the government was gratuitously provided with a tailored communication
strategy by EnEffeg some grassoot initiatives deserve attention as good pta@es.

Project initiative H2020 Programme nZEB Roadshow + nZEB Ready
Location cities around the country

Type of an eventnZEB awareness raising, training and educational event combined with the project
exhibitions and demonstrations

Target groups redwed: homeowners, VET providers, product manufacturers, public authorities,
expert professionals, students, civil society actors, the media, etc.

Short description

The nZERoadshow initiative was crafted to bolster the demand for skilled construction services and
expertise across five South and East European nations: Bulgaria, Croatia, Greece, Italy, and Romania.
This objective was accomplished through the organizatiom8EB days," encompassing diverse local
events. These events featured exhibitions showcasing building products and technologies, interactive
demonstrations, and gamification experiences in both real and virtual reality (VR) settings.
Additionally, the projet offered training sessions tailored for designers and construction
professionals, informative sessions, consultations;sid@ training programs, career guidance
sessions, and construction job fairs.

By designing and deploying mobile demonstration utite, project garnered substantial public and
media attention. These activities effectively elevated awareness regarding the advantages of nearly
ZeroEnergy Buildings (nZEBs). The project's efforts aimed to foster a shared understanding and keen
interest anong investors, prospective homebuyers, and property owners. This shared understanding
served as a catalyst, propelling informed demand within the market. The overarching goal was to guide
and invigorate comprehensive market development within these regjias the nZEB Ready project

was involved in several of the events through dedicated training sessions and workshops for end users.

9YR dzASNEQ Sy3l3ISYSyi

The workshops conducted for end users in the aforementioned evemse instrumental in
persuading them to engage in national renovation and Renewable Energy Sources (RES) support
programs, paving the way for understanding and promoting the nZEB concept. This was due to the
fact that the workshops presented tailored cent that directly addressed the concerns and interests

of the end users, specifically tailored to the benefits of participating in renovation and RES programs,
aligning with the needs and aspirations of the attendees. They included both expert guidance
regarding the application process, eligibility criteria, and available incentives, and interactive sessions
with lively discussions, which addressed various queries, provideepth information, and clarified

doubts, building trust in the programs being proted. Additionally, the collaboration with the
external events offered opportunities for hands activities and demonstrations, which increased the
motivation for participation. Visiting actual buildings and sharing-liéabkuccess stories and examples

of individuals or communities who have benefited from participating in renovation and RES programs
was one of the key action points, as it presented a clear image of the benefits of nZEBs, such as cost
savings, environmental impact, and enhanced livinglity

Problems/barriers encountered or shortcomings noticed

www.nzebready.eu 7
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Although the events were successful and attracted strong professional, public and media attention,

the lack of coherent policies and the contradictory messages coming from the national aethoriti

continue to play a counterproductive role in promoting nZEBs as a mainstream construction practice.

This was clearly evidenced by the fact that after the end of the national support programme offering
MnsE: AN YG FAYEYyOAYy I aten addabviousy atthadtifigseridudzitéreRtfoy 33 Q N
participation, the number of publications on the topic decreased twofold, even though the
programme continued immediately with the still extremely generous subsidy of 80%. As a direct
outcome of the laclof communication efforts, 5 months after the start of the new phase of the
programme, there is still not a single application for it.

3.2. QROATIA

In the sector of building construction, the Republic of Croatia is strongly committed to achieving an
energyefficient and decarbonised building stock by 2050. For the purposes of mobilizing all
stakeholders in the process of building and renovating buildings to achieve théelongarget of

reducing C@emissions by 80 % in the building construction sector byetiteof 2050, the Ministry of
Construction and Physical Planning has initiated a Charter of Cooperation for the Decarbonisation of
Buildings by 2050. The contents of the Charter include the achievement of energy and climate targets

at the national and EU Vel through the decarbonisation of the building stock, renovation of buildings

and construction of nearly zero energy buildings, which stresses the importance of further reduction

in greenhouse gas emissions, increasing the share of renewable energyssaompeoving energy

security and introducing innovation and smart technologies that allow buildings to support the overall
decarbonisation of the economy. The signing of the Charter encourages continuous cooperation on

the development of the Long@erm Stréegy for the Renovation of the National Building Stock and the

transition to a nearly zero energy building standard (nZEB).

LY /NRBFGAFY GKS 2FFAOALE y%9. &0l yRINR gl a Aydl
rational use of energy and thermaUNR2 § SOG A2y Ay o0dzZAf RAy3aé¢ | yR &AYy(
educational and raising awareness initiatives conducted. The following initiatives are identified as the
Y2&80 LINBYAaAAY3 YR (2LAO NBtSGIFy( I élshiiBdi®eda NI A&
in Croatia so far.

Initiative No. 1

Project initiative H2020 Programme nZEB Roadshow + nZEB Ready

Implementation period 1 June 202031 May 2023

Location Croatia

Type of an eventnZEB awareness raising and educational event in Kog@ivnic

Target groups reachechomeowners, VET providers, students, public authorities, expert professionals
Short description

nZEB event was organized in two parallel sessions, one happening indoors, where field experts
presented the nZEB topic and the othemne happening outdoors where practical education was
conductedg presentation of mobile nZEB house, study tour visits to nZEB anrérevgy buildings at

0§KS w9! b2NIKQa KSIRIjdzZ NISNAZ St SOGNRBY20AfAGE &
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Thete were in total 20 participants (maybe even more at some time) indoors and 50+ participants in
outdoor sessions. Event was interactive and general public participants showed great interest for the
outdoor session where they could have seen and understolatwhe nZEB is all about by exploring

the nZEB mobile house and by visiting the d#alnZEBs within the study tour. Similar awareness
raising events within this project have been organised in other cities in Croatia.

9YR dASNEQ Sy3al3sSysyi

The leadhg idea of this event was to turn the nZEB unaware end users to at least supportive (if not
leading) promoters of the nZEBs, we knew that we have to do something out of the ordinary to attract
the end users first (spark their interest for the topic) ahén to engage them in the process of nZEB
skills promotion. It was helpful to join forces with a similar initiative (project) in order to jointly reach
out to target groups and to offer more diverse content (two different learning/awareness raising
sessios ¢ theory + practice). Target groups were reached through the numerous channels, namely
through websites and social media channels of the organizing partners, through the website and social
media channels of the City of Koprivnica where the event was ttalough the local newspapers and
online news channels, through the topielated organisations and their networks (such as Croatia
Green Building Council and nZEB Cluster Croatia). Timing of the event was set in the week when the
City of Koprivnica wasetebrating its birthday so this was the opportunity to fit into the celebration
program and to offer to the citizens something interesting to visit. The gamification session was also
organized within the outdoor activities where participants had the oppoity to be rewarded for

their knowledge about nZEBs. Moreover, in the mobility section, besides listening and learning about
electrical vehicles, bikes and scooters, the participants had the opportunity to ride on the electrical
bikes and drive the eledtal car.

Inviting message of the event:

Do you know nZEBs cost less in the long run compared to conventional houses? If you are interested

to hear and learn more about the nZEB benefits, about the renewable energy sources that can lower
yourbills, KSy 02YS (2 GKA&A S@Syld IyR aSS F2NJ e2dz2NESE T
for you.

Problems/barriers encountered or shortcomings noticed

Although the event was a success, the media coverage was not on a satisfying level. Greater impact
could have been achieved if the organizers put more effort into organizing the media coverage of the
event.

Initiative No. 2

Project initiative EUKIProgramme 2020; CONGREGATE Consumer Engagement in building
renovation and renewable energy cooperatives for grassroot climate action

Implementation period 1 November 202Q 31 March 2023

Location Croatia

Type of an eventnZEB awareness raising

Targd groups reachedconsumers (homeowners, tenants, building managers)

Short description

www.nzebready.eu 9
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Awareness raising event targeted residents of multiapartment buildings in order to influence their
behaviour change after the initiakylear monitoring of their eneggconsumption. In order to obtain
relevant information about the building use pattern, a questionnaire was given to the residents. The
research was conducted on a sample of 800 respondents and it provided answers to numerous
guestions related to energy siags, air quality and thermal comfort, more precisely how the users
themselves experience the savings and benefits of energy renovations through the daily use of
building. The goal was to raise awareness of the new stage of the energy efficiency progesobu

to make residents aware that their behaviour can influence the reduction of energy consumption and

IAQ.

9y R dzZASNERQ Sy3alF3aSyYSyi

The leading idea was to make people aware of the potential energy savings they can accomplish by
simply adjustingheir behaviour towards rational and sustainable use of energy in their homes.
Residents were reached through the numerous channels, namely through websites and social media
channels of the organizing partners, through the website and social media charfrible cities,

through the local newspapers and online news channels, through the-tefaited organisations and
their networks (such as Croatia Green Building Council and nZEB Cluster Croatia).

Inviting message of the event:

The most meaningful reovation of your home is renovation. Immediately after that, your energy bills
will decrease by 50 %. Renovation means greener and more beautiful buildings, and your renovated
home will also have a higher price on the market if you decide to sell. Now tarie to get involved,
because the state and the municipality cover 60 % of the costs! Check out which buildings will be able
to be included and how exactly it works. Talk to the neighbours. It's worth it! The new generation of
residential renovation ialready underway.

Problems/barriers encountered or shortcomings noticed

Although the event was a success, the media coverage was not on a satisfying level. Greater impact
could have been achieved if the organizers put more effort into orgamnthi@ media coverage of the
event.

Initiative No. 3

Project initiative Horizon 202@; Sustainable Energy Investment Forums

Implementation period N/A

Location Croatia- online

Type of an eventNational Roundtable on Financing Renewable Energy ini€roat

Target groups reachedkey Croatian stakeholders upon personal invitation, public authorities,
industry/commerce/buildings sector, public and commercial banks, energy agencies, business support
organisations, energy advisors, researchers, NGOs

Short desription:

The objective of the second National Roundtable on Financing Renewable Energy in Croatia was to
foster dialogue between key Croatian stakeholders and raise awareness on how to improve access to
private finance for renewable energy investments, in suppdrthe Croatian National Energy and

www.nzebready.eu 10
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Climate Plan (NECP), its Recovery and Resilience Plan, in the context of the Green Deal Investment
Plan and with the support of Programmes such as the InvestEU and the Just Transition Fund in the
2021-2027 period.

9YR dASNEQ Sy3al3sSysyi

This event gathered participants working on energy efficiency finance from the financial sector,
national government, project developers, public authorities, the renovation supply chain, and local
and regional agencies. Most of the key stakeholders wesielred upon personal invitation viareail

or phone call but the other communication channels were also used, namely website and social media
channels of the organizing partners.

Inviting message of the event:

N/A ¢ personal invitation. Find out howo improve access to private finance for energy efficiency
investments, in support of the Croatian National Energy and Climate Plan (NECP).

Problems/barriers encountered or shortcomings noticed

In the context of the COVILP outbreak and to @serve public health, the event took place online
over two days. Greater impact could have been achieved if the event was heltbffame.

Initiative No. 4

Project initiative H2020 Programme; NUDGE (NUDging consumers towards enerGy Efficiency
throughbehavioral science)

Implementation period 1 September 202030 November 2023
Location Croatia

Type of an eventAwareness raising and empowering energy communities through the use of local
RES

Target groups reachechomeowners/households
Short descripton:

The focus was on empowering energy communities through the use of local RES. Pilot engaged 100
households with local PV systems for getiduction that are members of a local Energy Cooperative.
All of the households are equipped with smart metergvading for monitoring of PV production and
seltconsumption that is communicated to end users through a smartphone application. Half of the
population (intervention group) received nudging interventions, encouraging them to undertake
different actions tooptimize their own energy consumption, to monitor the effect on their total
energy consumption and to evaluate the adoption of interventions and energy efficient behaviour. In
addition, participants were able to compare their own consumption/productiotadaith other
community members, while also understanding their contribution to the overall energy efficiency
performance of the Cooperative. Gathered data have been shared through the City communal
company to all other households in the area, to infornerthon achievable benefits (energy, cost,
investment payback time, etc.), towards encouraging more citizens to become prosumers and
members of the Cooperative.

www.nzebready.eu 11
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9YR dASNEQ Sy3al3sSysyi

The leading idea of this pilot was to make homeowners aware abolirthertance of their behaviour

on energy efficiency increase in their homes. Target groups were reached through the numerous
channels, namely through websites and social media channels of the organizing partners, through
leaflets and other promotional mat&ls, andthrough the website and social media channels of the
City of Varazdin, through the local newspapers and online news channels etc.

Inviting message of the event:
Help to encourage more citizens to become prosumers and members of the Enepprative.
Problems/barriers encountered or shortcomings noticed

N/A.

Initiative No. 5

Project initiative National Charter of Cooperation for the Decarbonisation of Buildings by 2050
Implementation period 2018.¢ 2022. (ongoing)
Location Zagreb, Croatia

Type of an eventOpen dialogue of partners
2018- 1% Open dialogue of partners
2019¢ 2" Open dialogue of partners
2019¢ 3" Open dialogue of partners
2019¢ 4" Open dialogue of partners
2020¢ 5" Open dialogue of partners
2022¢ 6" Open dialogue of partners

Target groups reachechomeowners, energy auditors, contractors, state and local administration, the
academic community and the expert professionals

Short description

The focus of these dialogues between the partners was thevation of the national building fund

of the Republic of Croatia. The goal of the L-Gegm Renovation Strategy of the National Building
Fund is to achieve a highly efficient and decarbonized national building fund by 2050 and to make the
necessary progis towards converting existing buildings into nearly zsmergy buildings, especially

by increasing deep energy renovations. The {wmrg strategy foresees clear guidelines, defines
measurable targets and equal access to financing, among others for segai¢he national building

fund with the worst performing buildings and for consumers affected by energy poverty. The idea of
establishing the Open Dialogue of Partners, is to create a wide network of related experts who are
ready for a joint dialogue @hcontribution to the decarbonization of the building stock by 2050.

OYR dZ&ASNEQ Sy3l3asysyi

Target groups were reached through the numerous channels, namely through websites and social
media channels of the organizing partners, through directtact, through the website and social
media channels of the supporting members of the Charter, through the online news channels etc.

www.nzebready.eu 12
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Inviting message of the event:

Are you ready for a joint dialogue and contribution to the decarbonization of theihgilstock by
2050. Come and join us!

Problems/barriers encountered or shortcomings noticed

N/A

3.3. PoLAND

Stakeholder engagement is crucial for the successful implementation of nearhezergy buildings
in Poland. Various initiatives have been undertakeengage stakeholders, including homeowners,
26y SNBQ | & aestad develbprg dand publiSdwhers.

In general, building owners are aware of the importance of improving energy efficiency of buildings.
This is mainly due to the lower maintenarmests and risk mitigation related to fuel prices

and less to environmental consciousness or climate protection. For this reason, the nZEB term is not
as much recognized among Polish building users and owners as e.g -efiieigyt, energysaving or
ecdogical buildings. There is then a room for awareness raising activities that would increase the
recognition of not only the nZEB itself, but also technologies and solutions enabling nZEB.

To this end, RIC R#skademia has been implemented the followingiative:

Project initiative H2020 Programme SMART4NZEB + nZEB Ready

Locatioy t 2f FyRY Y2yadlyideyssg _sRI1TA b w2YlFyAlszs . dz0
Type of an eventnZEB awareness raising

Target groups reachedealestate developers, expert professionals

Short description

We organized a-Blay long business mission from Poland to Romania for 11 representatives-of real
estate developers and expert professionals, during which they have an opportunity to learn about the
nZEB principles in general, as well as about specifitimmduthat enable this standard, and also
economic benefits related to acting in this area.

OYR dZASNEQ Sy3k3asysyi

All participants were directly and strongly engaged in the event. The agenda was tailored to their
needs, and thanks to a limited numberparticipants, the event was held in an intimate atmosphere,
with everyone feeling comfortable asking questions, and sharing their thoughts and ideas.

Inviting message of the event:

Take part in a business trip to Romania and learn fromegiblidied experts about the benefits of
nZEB and opportunities for your business.

Problems/barriers encountered or shortcomings noticed

The impact was limited to the participants of the business trip.

www.nzebready.eu 13
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3.4. RoOMANIA

With an updated nZEB definition 2020 and moreailetl and rescaled nZEB standard with a new
energy performance calculation methodology in 2023, Romania still fails to speed up the introduction
of nZEBs and deep energy retrofits in the mainstream construction practice. The nationdldrong
Renovation Bategy (LTRS) outlines ambitious renovation and ensayyng targets, yet practical
means of attracting private investments with the use of secured public funding programs remain
undefined and effective communication strategy and activities from relepablic bodies are still
lacking.

Considering this situation, several key issues should be addressed in awareness raising communication
efforts for promotion of the nZEB concept, requirements and potential benefits:

Limited Market Demand: The limited avemess of the economic, health, and comfort
benefits of nZEBs hampers market demand. An extensive awareness campaign could boost
interest in NZEBs and subsequently drive the demand for specialized training.

Collaboration with material producers, distribugyrconstruction companies specializing in
nZEBs, and other relevant stakeholders is essential. Joint efforts, including participation in
nZEB fairs and organizing training courses, can enhance project impact and outreach.

Lack of skills and knowledge rempd for nZEB projects. Addressing these issues
comprehensively and collaboratively is crucial in stimulating the necessary demand for
specialized training and skills development in Romania.

Even though the national level communication is practically-edstent ¢ evidenced by the fact that
there is no investment in communication support for the latest renovation support programme, some
grassroot initiatives are to be mentioned as best practices.

Project initiative H2020 Programme nZEB Roadshow + nZEB Ready
Location Brasov, lasi, CHjapoca, Timisoara and Bucharest

Type of an eventnZEB awareness raising, training and educational event combined with the project
exhibitions and demonstrations

Target groups reachd homeowners, producers and suppliers, end users, young people, VET
providers, public authorities, building experts (designers, auditors), knowledge providers, financing
Ayalrabdziazyas NBIf SadliSz Sy@aANRYyYSyiGlrf bDhQaxz

Short description

ThenZEB Roadshow initiative was crafted to bolster the demand for skilled construction services and
expertise across five South and East European nations: Bulgaria, Croatia, Greece, Italy, and Romania.
In Romania, this objective was accomplished through thgawization of "nZEB Weeks,"
encompassing diverse local events. These events featured exhibitions showcasing building products
and technologies, interactive demonstrations, and gamification experiences in both real and virtual
reality (VR) settings. Additmally, the project offered training sessions tailored for designers and
construction professionals, informative sessions, consultationssitentraining programs, career
guidance sessions, and construction job fairs.

By designing and deploying mobile demstration units, the project garnered substantial public and
media attention. These activities effectively elevated awareness regarding the advantages of nearly
ZeroEnergy Buildings (nZEBs). The project's efforts aimed to foster a shared understauidkegan
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interest among investors, prospective homebuyers, and property owners. This shared understanding
served as a catalyst, propelling informed demand within the market. The overarching goal was to guide
and invigorate comprehensive market developmenthivi these regions, as the nZEB Ready project
was involved in four of the nZEB Week events through dedicated training sessions and workshops for
end users. The events (BraspWlay 2022, lasg JuneJuly 2022, Cldjlapoca¢ November 2022 and

¢ A YA d ®ay12023) were organised outdoors in public places, except forNalppca where the

Cluj Arena hosted the nZEB Week. The main activities taking place at the events were: conferences,
workshops, training sessions nZEB principles, construction and showcgsof 1:1 mockups,
consultations on nZEB design principles, debates, nZEB Site visits, games, networking.

9y R dzZASNERQ Sy3alF3aSyYSyi

Target groups were reached through the numerous channels, namely through websites and social
media channels of the organisimmartners and exhibitors, through the website and social media
channels of the partner cities, through local media outlets. The workshops conducted for end users in
the events were instrumental in persuading them to engage in national renovation and Rdaewab
Energy Sources (RES) support programs, paving the way for understanding and promoting the nZEB
concept. They included both expert guidance regarding the application process, eligibility criteria, and
available incentives, and interactive sessions withly discussions, which addressed various queries,
provided indepth information, and clarified doubts, building trust in the programs being promoted.
Additionally, the collaboration with the external events offered opportunities for hamrsictivities

and demonstrations, which increased the motivation for participation. Visiting actual buildings under
various stages of implementation and sharing ##fal success stories and examples of individuals or
communities who have benefited from participatingranovation and RES programs was one of the
key action points.

Problems/barriers encountered or shortcomings noticed

Although the activities organised during the nZEB Week events were successful and attracted strong
professional, public and media attentipthe lack of coherent policies and the contradictory messages
coming from the national authorities continue to play a counterproductive role in promoting nZEBs as
a mainstream construction practice. The nZEB Week concept was defined during the nZEBWRoads
project and the feasibility of such an event was demonstrated as sustainable event in the last nZEB
Week organised in Timisoara (May 2023). Consequently, since the market still requires the
organisation of such nZEB festivals, another nZEB Week iedléor 2225 November in Bucharest,

with the support of the nZEB Ready team in Romania.

3.5. PORTUGAL

Stakeholder involvement is crucial to the successful implementation ofzerarenergy buildings in
Portugal. Various initiatives have been undertakenrigage stakeholders, including property owners,
K2YS246ySNEQ | 3a20A1 0A2y & LINPLISNIE& RS@OSt 2LISNAE

In general, public owners are aware of the importance of improving the energy efficiency of buildings.
The fact that the publication of the Regery and Resilience Plan (RRP) and the respective notices
imposes additional energy efficiency requirements on buildings in relation to those in force under
DecreeLaw No. 101D/2020, of 7 December, in particular the requirement foreseen in some of the
incentives that primary energy needs be at least 20% lower than the NZEB standard (NZEB20), also
makes it possible to increase the energy efficiency of public buildings.

www.nzebready.eu 15
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However, for the remaining target audiences there is a need to increase awarenesseacthait
would increase recognition not only of nZEB itself, but also of the technologies and solutions that
enable nZEB.

To this end, LNEG has been implemented the following initiative:

Project initiative H2020 ProgrammenZEB Ready
Location Portugallisbon
Type of an eventnZEB awareness raising

Target groups reachedHomeowners, public owners and municipalities, engineers, designers,
architects, DIY stores and retailers, Resthte developers, promoters, and financiers, University
students and préessors, manufacturers, constructors, and installers.

Short description

LNEG organised an awareness event at the TEKTONICA, largest international exhibition in the
construction sector in Portugal, on the days 4th to the 7th of May 2023, with the prasamtaf

projects in the area of Energy in the Built Environment, specifically to nZEB topic, acting as an info
point of the European project nZEB Ready, which aims to act in the building market, informing
stakeholders and stimulating the supply of skillthie construction sector related to energy efficiency

and integration of renewable energy generation.

9YR dzASNEQ Sy3l3ISYSyi

The target groups were reached through the public who visited the stand organized by LNEG, as well
as through the two workshopsetd (Tektalks), which greatly contributed to the understanding and
promotion of the nZEB concept.

Inviting message of the event:

Be part of nZEBReady and learn from wedistablished experts about the benefits of nZEB and
opportunities for your business.

Problems/barriers encountered or shortcomings noticed

Although the organized activities were successful and attracted great professional,gniblicedia
attention, there is still a need to continue the promotion of nZEBs.
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4. WORKSHOPS AND CONSULTATIONS FOR HOMEOWINERRS
ASSOCIATIONSEAEESTATE DEVELORERBLIC OWNERS ORGANIZED
WITHIN MEBREADY PROJECT

Educational workshops and consultats for homeowners/owners associations/public owners/real
estate developers have been organised in order to promote nZEB benefits andrefetegly skills.
Homeowners and other target groups who decide to participate in such informational and awareness
raising events will gain a better understanding of nZEB as well as about deep renovation process and
will be encouraged to implement energy efficient measures in their households or change their energy
consumptiorbehaviourthus taking over an active role dniving the energy transition.

4.1. BULGARIA

Date: 15t April 2023, 2¢ June 2023

Location: Sofia, Burgas

Partner/s involved: EnEffect, BACC, Renovate Bulgaria, municipality of Burgas, Susts
Energy Development Agency (SEDA)

INET T lo R oSO REEN NZEB Workshop for homeowners

N° of participants 35 (Sofia), 20 (Burgas)

Activity short Two similar workshops for the end useypotential beneficiaries of th
description: national programmes for building renovation and RES were condy
respectively in Burgas. As relevant with the timing, the first one
extensively dedicated to the renovation pragnme, which the secon
combined building renovation issues with opportunities to acq
financing for smalscale RES installation. Batlorkshopswere organised
under the nZEB Roadshow events, benefitting from the synergies
complementary actions.

For the first one, the interest was assessed as very high, as represent
2F K2YS26ySNBQ | 3a20A1GA2ya OA
other examples of higlefficient building technologies and product. T
agenda included presentations froexternal speakers (BACC, Reno
Bulgaria), and resulted in numerous questions regarding -speeific
issues requiring expert knowledge and support.

The second event combined information regarding the renovg
programmes in combination with the newbpened programme for smg
¢scale renewables, as the interest was less than expected. Howeve
presentation produced by SEDA opened up the discussion, which circ
around eligibility and administrative issues and demonstrated the nee
more streamlined information and consultancy services with capacit
respond to individual concerns.
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follow-up ¢
interpretation of
results

Type of audience
reached (project
target groups)

nZEB

initiatives.

SO EORCEIEWER:M The workshops are assessed as generally successful, as the parti
were informed how to continue with their activities for participation
the programme and where to receive additional support and informat
As indirect result, it can be stated thdhe interest to renovation
programmes in Sofia increased significantly in the past years (m
resulting from direct field work by other complementary initiatives); t
field of domestic renewables is still practically open, as the interest tg
progamme seems not to be overwhelming in any part of the countt
even though official data is still not available. However, in the cas
Burgas, the interest in the consultations by the newly opened munic
information centre in this area as well aegidencefor the effect of such

Numbers of reached target groups:

TARGET GROUP VALUE

Homeowners
hogySNEQ | aaz2O0Al
Realestate developers

Public owners

[

47
4
1

15t April 2023 event
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.

=eVe-lh IR RI(eMM Own presentations, presentations by BACC and SEDA
materials used

4.2. QROATIA

Date: 04.07.2023.

Location: Koprivnica, Croatia

Partner/s involved: REA North

NETERETToRAYo[=NeIWVETa1d NZEB Workshop for homeowners

N° of participants 7

Activity short First nZEB workshop for homeowners was held on July 4, 2083
description: premises of Incubator of creative industries in Koprivnica. There w
participants in total. After the introductory part, where REA Nc
presented the nZEB Ready project as well as the overall worl
objectives and expectations, a methodologyy & K2 g (2
brought to citizens in order to outline the benefits of nZEB compare
previous standards in construction. Citizens also had the opportuni

www.nzebready.eu 20
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present their experiences in energy renovation within the pwepeer
knowledge shang session. A constructive discussion was open ar
participants in the final part which was dedicated to questions
answers. Although the participants did not know each other from bet
the level of conversation and overall discussion was good gmthat we
ended up with some positive insights into the problems and needs g
homeowners in terms of the nZEB implementation.

SRR This workshop only confirmed what we concluded in the previous ang
follow-up ¢ of the homeowners awareness on nZEB. Most of the homeowners
interpretation of heard about the term nZEB but are not quite familiar with all the bene
results they can offer. However, they are quite fdiai with the term deep
energy renovation since most of them already participated in s
national public calls for subsidies dedicated to renovation of family ho
and multiapartment buildings. The most important issue addresse
related to search forskilled and competent professionals to perfor
energy renovation works of their households. Contractors/craftsmen
either too busy, so they cannot perform the work in a reasong
timeframe or the ones who do have time to do the work are
competentand do not have the needed skills to perform quality ene
renovation works. When homeowners want to renovate their home, t
dzadzl t €& 221 F2NJ ONI FlavySykoOzy
recommendation, by searching the web, or by asking eesgjarchitects
F2NJ I NBO2YYSYRIGAZ2Y D -td-gby ¥29dzNJ
presented all the topics covering the expressed interests of
homeowners in the T.3.1, namely nZEB pricing and costs, nZEB ben
comparison with ordinary houses, how ¢m nZEB, contractor contac
and where to seek advice, which resulted in getting the positive feed
during informal discussion after the workshop, since homeowners
they do believe it is worth to invest in nZEBs because these investn
will pay df in the long run. When it comes to the most important thing
them as building users, they said that the low energy bills are the
indicator of the quality of the building, followed by the good indc
comfort and low maintenance costs.

Type d audience Numbers of reached target groups:
reached (project
target groups)

TARGET GROUP

Homeowners 7
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o[l UoaEIRETH e Mai{(eM8 NZEB Ready ppt presentation, nZEB guidebook for end usersREZED;
materials used poster and flyer, nZEB Ready gl
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